
IT Marketing 

Communications Coordinators 
Effectively manage the brand 'Customer' through cooperative relationships with internal 

management and staff and external vendors, the news media, etc. by reinforcing the importance 

of branding, effective communication and the need for consistent branding and communications. 

Coordinate with Customer leadership, executives and staff to gather information about identified 

news-worthy events/activities/happenings for publication on website, social media, etc. Ensure 

consistency of the organization’s message and brand identify among all communication mediums. 

Review all Elwyn external communications (newsletters, etc.) for consistent messaging, branding, 

etc. and coordinate production and distribution, identifying photo opportunities as needed. 

Segment lists based on buyer personas, targeted verticals, and behaviors like past email 

engagement and website interactions (content downloads, site page visits, etc.). Develop a 

presence and a working relationship with Customer management and staff to be seen as a required 

resource for communicating with the public. Assist in developing, organizing, creating and 

publicizing press packets, articles, promotional materials etc. Works with vendors to deliver 

specialized tactics such as event planning, Web/podcasts, and video production.  

Create, implement and evaluate communications strategies and plans that align with the 

organization’s strategic plan. Creates goals and set measurable objectives. Monitors effectiveness 

and trends, ensures message accuracy, analyzes and applies market research. Provides 

communications support via strategic planning, project implementation and post-implementation 

support. Shall keep abreast of trends and possible cooperative programs. Review literature, and 

otherwise keep current of industry and communication trends. 

Understands EIR Accessibility requirements and their technical specifications. Ensures the EIR 

Accessibility is integrated into the project lifecycle at the appropriate points (planning, design, 

development, test, etc.) and ensures that resources are included to implement EIR accessibility 

within the project.  

 Level 1: 1-2 years of experience as a Marketing Communications Coordinator. Minimum of 

1 – 2 years of experience with external documents such as newsletters or demonstrated 

equivalent writing and publishing design skills; public relations, marketing, targeted 

marketing, especially social media, promotional marketing, lead nurturing, marketing 

automation tools, and web analytics for any agency. Excellent understanding of email 

marketing concepts and metrics such as Sender Score, deliverability, and sender 

reputation. Min 1 year of experience in email marketing and marketing automation 

technology. Demonstrated intermediate experience with Microsoft Office applications, 

including Word, Excel, Outlook, Publisher and PowerPoint; Access, and report-writer 

and/or Adobe Creative Suite experience preferred. Knowledge of Associated Press Style. 

 Level 2: 2-5 years of experience as a Marketing Communications Coordinator. Minimum of 

1 – 2 years of experience with external documents such as newsletters or demonstrated 

equivalent writing and publishing design skills; public relations, marketing, targeted 

marketing, especially social media, promotional marketing, lead nurturing, marketing 

automation tools, and web analytics for any agency. Excellent understanding of email 



marketing concepts and metrics such as Sender Score, deliverability, and sender 

reputation. Min 1 year of experience in email marketing and marketing automation 

technology. Demonstrated intermediate experience with Microsoft Office applications, 

including Word, Excel, Outlook, Publisher and PowerPoint; Access, and report-writer 

and/or Adobe Creative Suite experience preferred. Knowledge of Associated Press Style. 

 Level 3: 5+ years of experience as a Marketing Communications Coordinator. Minimum of 

3 years of experience with external documents such as newsletters or demonstrated 

equivalent writing and publishing design skills; public relations, marketing, targeted 

marketing, especially social media, promotional marketing, lead nurturing, marketing 

automation tools, and web analytics for any agency. Excellent understanding of email 

marketing concepts and metrics such as Sender Score, deliverability, and sender 

reputation. Min 2 years of experience in email marketing and marketing automation 

technology. Highly analytical and able to derive meaning from data through A/B testing 

and email and landing page optimization. Demonstrated intermediate experience with 

Microsoft Office applications, including Word, Excel, Outlook, Publisher and PowerPoint; 

Access, and report-writer and/or Adobe Creative Suite experience preferred. Knowledge 

of Associated Press Style. 

Customer Relationship Management (CRM)  
Reviews customer data and offer recommendations to companies based on their findings. 

Customer data can be pulled from anything, including surveys, traffic to the business’s website, 

browsing habits and purchase history. Communicate complex data in comprehensible ways. 

 Level 1: 1-3 years of experience in the field or in a related area. Has knowledge of 

commonly used concepts, practices, and procedures within a particular field. Relies on 

instructions and pre-established guidelines to perform the functions of the job. Primary 

job functions do not typically require exercising independent judgment.   

 Level 2: 4-7 years of experience in the field or in a related area. Familiar with standard 

concepts, practices, and procedures within a particular field. Relies on limited experience 

and judgment to plan and accomplish goals.  A certain degree of creativity and latitude is 

required.  Works under limited supervision with considerable latitude for the use of 

initiative and independent judgment.   

 Level 3: 8 or more years of experience, relies on experience and judgment to plan and 

accomplish goals, independently performs a variety of complicated tasks, a wide degree of 

creativity and latitude is expected. 

 

Digital Marketing Analyst 
Responsible for analyzing statistics and looking for ways that the company can improve its 

online marketing efforts. These efforts include things like social media ads, website banner ads, 

and online branding. Many businesses know that digital marketing is essential to their success. 

 Level 1: 1-3 years of experience in the field or in a related area. Has knowledge of 

commonly used concepts, practices, and procedures within a particular field. Relies on 



instructions and pre-established guidelines to perform the functions of the job. Primary 

job functions do not typically require exercising independent judgment.   

 Level 2: 4-7 years of experience in the field or in a related area. Familiar with standard 

concepts, practices, and procedures within a particular field. Relies on limited experience 

and judgment to plan and accomplish goals.  A certain degree of creativity and latitude is 

required.  Works under limited supervision with considerable latitude for the use of 

initiative and independent judgment.   

 Level 3: 8 or more years of experience, relies on experience and judgment to plan and 

accomplish goals, independently performs a variety of complicated tasks, a wide degree of 

creativity and latitude is expected. 

Web Content Specialist/Manager 
Create content strategies, research trending topics, and write content. The web content manager is 

responsible for establishing and maintaining the organization's website publication strategy. They 

typically work in an office environment. Content specialists work closely with other members of their 

team, such as writers, designers, and managers. 

 Level 1: 1-3 years of experience in the field or in a related area. Has knowledge of 

commonly used concepts, practices, and procedures within a particular field. Relies on 

instructions and pre-established guidelines to perform the functions of the job. Primary 

job functions do not typically require exercising independent judgment.   

 Level 2: 4-7 years of experience in the field or in a related area. Familiar with standard 

concepts, practices, and procedures within a particular field. Relies on limited experience 

and judgment to plan and accomplish goals.  A certain degree of creativity and latitude is 

required.  Works under limited supervision with considerable latitude for the use of 

initiative and independent judgment.   

 Level 3: 8 or more years of experience, relies on experience and judgment to plan and 

accomplish goals, independently performs a variety of complicated tasks, a wide degree of 

creativity and latitude is expected. 

Undefined Title: IT Marketing 
Customer defined title, position, job description, and experience level. This Undefined Position 

does not have an associated Not to Exceed Rate. Customers must competitively solicit DIR ITSAC 

Vendors in accordance with threshold requirements and negotiate rates directly with Vendor. 

 


